Hitting the Granite Ceiling

Women still struggle for equality in NH’s workplaces.

t’s official — it doesn’t pay to be a
woman in NH
A recent study ¢ i

BY TRICIA L. HAYES

girls and women. However, the roundtable

partcipants agreed that more research and
disc are necessary to fully understand

the NH Women's Policy Institute and

conducted by Dr. Ross Gittell, an

economist at the University of NH,

found that women in NH's workforce
continue to make significantly less than their
male counterparts. And that gap widens as
women attain higher academic credentials,
according to the study.

It's not just men that NHs business-
women lag behind. The study, entitled “The
Economic Status of Working Women in New
Hampshire,” found they also make less than
their peers nationally. And despite women
taking the helm at some of NH's largest com-
panies in the past two years — including Ve-
rizon, Anthem, Fidelity, and Laconia Savings
Bank — the study found they are the ex-
ceptions rather than the rule. And the
more education a woman attains in
NH, the more marked the dispanity
in income,

Is There a “Granite Ceiling?”
The report caused a stir among
business leaders and government
officials when it was released in May.
Robin Comstock, president and
CEO of the Greater Man-
chester Chamber of Com-
merce, says she “couldnt
let the report go.”
She  organized
a roundtable
discussion  with
prominent  NH
business leaders.
:\mong the
ideas  discussed
were  developing
a statewide wom-
en’s leadership
program, more
financial mcen-
tives for wom-
en entrepreneurs
and mentoring
programs for young
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the report’s implications and the practical
realities that women face in NH's workforce
before solid solutions can be developed. “We
don’t fully understand the dispanty. How
much of it is because women choose to be
home and then cumulatively have lower sala-
nes™” Comstock says,

Comstock presented the group’s discus-
sion points 1o Gov. John Lynch and Gittell.
Lynch has been meeting with leading busi-
ness officials on the issue and voiced support
for opening up a statewide discussion about
how 1o improve the economic status of work-
ing women. Gittell says he is both surprised
and encouraged by the reaction the study has
received and the high level of interest “1o

help support economic progress and suc-
cess for females in New Hampshire.”

Leaders React
Alyson Pitman Giles, president
and CEO of Catholic Medical Cen-
ter in Manchester, agrees that the re-
port’s findings need to be fleshed out
more. With two decades of executive
expenience in the healthcare industry,

Pitman Giles says she has seen the

progress women have made

in the workforce. She is

no stranger to breaking
down gender barriers
She was the first wom-
an to join the Queen
City Rotary in 1988
and in May became
the first woman in the
15-year history of this
magazine’s Business
of the Year Awards to
be named the Business
Leader of the Year.

a She says that
the high number of
women professionals

working part-time can
represent a positive para-
digm shift. A few years ago,
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(Lottery) sales people are really order tak-
ers. We need to energize them to be more like
salespeople in other organizations.” The NH
Lottery operates with 50 employees — a

e number that hasn't changed in the past 10
piTes years, Wisler says
peaw He adds, “1 think its a very efficient

operation.” In order to be more efficient,
the NH Lottery, with the blessing of the
Legislature, turned its oversight of bingo
games and Lucky 7 pull-tabs over to the
jurisdiction of the state’s Pani-Mutuel
Commission in January. He says
the state only takes in $2 million in
revenue from the $85 million gener-

4 ated annually by charitable gaming.
050625 1a p™ “It was taking half of our administra-
“ 1 Drayy tive time to (oversee) those,” Wisler
082610 says, pointing out that was time that
wasn't being spent on developing
g new Lottery products.
“I can take two days to develop
the a $5 game that brings in $2 million
or spend half my time for the year
on charitable gaming and bring in the
I same amount of money,” he says
o for g3
You dog'y

The NH Lottery was among the first to
roll out a “Play Responsibly™ advertising
campaign six years ago, with the message
also printed on the back of tickets, and the
first to require pull-tab ticket manufacturers
to also print the message, Wisler says. The
Lottery’s Web site also lists resources that
assist people with problem gambling.

However, other states have more exten-
sive programs to combat chronic gambling,
including financial support to organizations
that help people with gambling problems.
Connecticut contributes $1.2 mullion an-
nually to combat the problem and Massa-
chusetts appropriates $1 million. However,
Wisler says that the Lottery’s games are a
“slow form of gaming” that don’t appeal to
chronic problem gamblers. “It’s a different
product than if you go to Foxwoods. We
don't necessanly appeal to the gamer who
wants a lot of action,” he says. I
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What struck Comstock most about the report
n that there are “extraondmary
to utilize untapped resources and
for women 10 enter male-dominated sectors of
the market, such as engmeerng and the sc
ences. Comstock adds that NH is in a unique
position 10 address the dispanty because it 1s 3
small state with business leaders who know one
another. “Small behavioral shifts (here) have
profound effects.” she says. I
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THE ANSWERS.
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